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Real-time retail
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! Built_for ambition;
urnlng_(_iisruption into
Competitive advantage
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STORE HOURS

8AM - 8PM
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Description: Denim
Trucker Jacket, Slim Fit

Material: Denim

ing product detail§,
d styling information,
se case context

o

Seenapse

Collar Type: Point collar

Occasions: Casual everyday, weekend
wear, layering piece, concerts...

Fit: Slim fit in shoulders

Pockets: Two chest flap
pockets, two side slit pockets

Style With: Sweaters, denim, chinos

Buig
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“Agentic means the Al browses, compares, selects, and completes a purchase on
your behalf. Autonomously.”

What is a General Agent?

Not deslgned for specific tasks

The True Agent: Agency

——————— A system with broad capabllities hat can solve open-ended problems

Agency = The abliity to think, plan, and act autonomously
Like humans — adaptable, versatile, and continuously learning

Not walting for commands
¥y manus

bul proactively solving problems

gy manus
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Agentic
Commerce

Instantly discover and
purchase products via

Al platforms and Al agents
with PayPal.
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& Q Rothy's & O

@ Deliver to Kiriath - Atlanta 30342 .

= Arrives before Eas... Fits you * 4

e Brands ~ || Seller ~ [ Shipping Options

R OT H Y -S Rothy’s Original Style, Designed To

Last

Best Sellers Flats Sandals

a 8 - W e
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Which HOKA shoe would you recommend for a 53-year-old man taking up trail running? X

Al Mode  All

Products  Shortvideos Images Videos Forums More - Tools -

RunToTheFinish
hitps:firuntothefinish.com » Trail Running

Hoka Trail Running Shoes Review and Comparison (2026)

26 Feb 2026 — The HOKA Stinson is a cushioned trail running shoe that is designed for comfort and
stability. If you like the feel of a HOKA Bondi, this may be ... Read more

Pros and cons: Outsole provides excellent traction on a variety of surfaces - Great grip - View full list
Missing: 53~ | Show results with: 53-

Discussions and forums

What's a good trail running Hoka shoe?

~
G Facebook - Run Aotearoa - 10+ comments - 1 year ago
Mafate Speed 4. SpeedGoat on I'm a Hoka fan and have Can't go wrong with
steroids More » used most of their shoes. | speedgoats just saying
@ Top answer - 5 votes - a year_ used the first version of More >
Torrent for ... More » avyear ago
2 vofes - a year ago
Best hoka shoe for hiking?
~
& Reddit - rhiking - 10+ comments - 1 year ago
Hoka
W
@ Reddit - vrailrunning - 50+ comments - 3 years ago
See more >
People also ask
What Hokas are best for trail running? v
Are Hokas good for older people? v
Which is better Hoka Challenger or Speedgoat? v
Are unning? v

utOptions?

s:/fwww.google.com/search%3Fsca_esv3:3D814...

Seenapse
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Sponsored products

HOKA
Speedgoat 6.
€125.99 €486
hoka.com
+€3.99 shipping
(1k+)

By Klama

HOKA Clifton 10
Chaussures. ..
€127.99 €466
hoka.com
+€3.99 shipping

(dk+)
By Klama

Chaussure Trail
Hoka One On...
€125.00 €356
i-Run.fr
% Free

(1k+)
By datashake

AlMode = Al Products  Shortvideos Images  More =

Which HOKA shoe would you recommend for a 53-year-old man
taking up trail running?

For a 53-year-old man starting trail running, the best HOKA shoe depends on the specific
terrain he'll be tackling and his need for stability versus versatility.

Top Recommendations

« HOKA Speedgoat 6: Best for technical or rugged trails.

o Why it's good: It is HOKA's most popular trail shoe, offering a "perfect amount of
foam" that is protective but not overly plush.

o Key Features: Features a Vibram® Megagrip outsole with 5mm lugs for exceptional
grip on wet or loose surfaces. Itis a "stable neutral” shoe with a wider heel base to
help keep the foot in place on rocky sections.

« HOKA Challenger 8: Best for road-to-trail versatility.

o Why it's good: Ideal if he'll be running on a mix of pavement, gravel paths, and light
dirt trails. It is often described as the "Clifton of the trails”.

o Key Features: Uses 4mm lugs that transition smoothly between different surfaces. It
offers a more padded tongue and a softer ride than the Speedgoat, making it very
comfortable for beginners.

« HOKA Stinson 7 Best for maximum stability and comfort.

o Why it's good: If he has concerns about joint impact or balance, this is HOKA's most
cushioned and stable trail option.

o Key Features: Includes an "H-Frame" in the midsole to provide torsional stability and
keep the foot centered. It has the highest stack height in the line (45mm in the heel) for
maximum shock absorption. @ vouTube +3

Comparison Table

Ask anything

+

(=

O%NP 14 sites

Hoka ATR Challenger 7 vs.
Speedgoat 5 | Best Trail...

19 Feb 2023 — so | typically go
up half a size for hoker shoes..

“y YouTube-Time OnF...

HOKA Speedgoat 6 vs

Challenger 8 — Which Trail...

8 Aug 2025 — welcome to Trail
Shoes Reviewed today we're...

earoy -
qfn YouTube - Trail Shoe...

HOKA Stinson 7 vs
Speedgoat 6: Which Max...
28 Jun 2025 — welcome to Trai

Shoes Reviewed. now the Hocu. ..

iy .
qfn YouTube - Trail Shoe...

Show all
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AlMode ~ Al Products  Shortvideos  Images  More -

Thanks for the advice. I'd like to buy the HOKA Stinson 7. In
which shops in or near New York is it available, and how muc... -~

The HOKA Stinson 7 is available at several retailers in New York City, typically priced at
$174.99 or $175.00. (7 HOKA +4

Local Availability in New York City

You can find the Stinson 7 at these locations:

HOKA Store

37 (967)
Shoe store
Open - Flatiron District

Location: 172 5th Ave, New York, NY 10010

Services: In-store shopping and pickup for footwear and apparel.

Fleet Feet

45 (786)
Running store
Cpen - Midtown Manhattan
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stock for both men's and women's models).

Upper West Side: 140 W 72nd St, New York, NY 10023,

DICK'S Sporting Goods

« Available at various locations near New York, NY, with options for free store pickup.

Ask anything

N :

ODD 14 sites

HOKA Men's Stinson 7 Trail Running
Shoes

4.4 (33) | (5) view all 8 images. $174.99
Color: $169.99. $174.99* Color: Shoe Size..

(1) DICK'S Sporting Goods

HOKA Stinson ATR 7 Trail Running
Shoe (Women) - Nordstrom

Shoes. Running. Stability Running. (36)
Stinson ATR 7 Trail Running Shoe (Women..

() Nordstrom

Shop HOKA Near New York, NY @
Fleet Feet Columbus Circle

Shop HOKA Near New York, NY @ Fleet
Feet Columbus Circle * HOKA. Women's..

@ wwalocally.com

Show all
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Isy
What most brands submit

Title; 24-inch Bullt-In

Dishwasher Price: $849.99

| g |

RN ARSI

GTIN: 00198456723 Brand: Bosch

Ca}ggom Appliances

-+ ﬁ|

el )

No relevant products found :

Invisible

Trusted by:

P
L/
\,

\

A
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‘Star:per cycle

 Cycles:Options:Normal, Heavy, Quick, Sanitize

D DOORDASH

our nroduct data Al-ready?
What Al nheeds to recommend you

Price: $849.99
00198456723

Title: 24-inch Bull?-ln Dishwasher
GTIN: 00198456733

Brand: Bosch

| Category: Appliances

A st S o

Noise:LeveI:MdﬁBl

Noise:Description:
Whisper-quiet, .
‘conversatuonjfnengily :

Capacity:Place ]
Settings:16. Family-sized,
fits large pots

Interior:Stainless steel tub

Efficiency: Water:3.5 glians

Noise:Description: Whisper-quiet, conversatjon-friendﬁly

Warranty:Duration: 2-year parts and labor

Features:Third Rad-aourion-
| ck:Yes, for srqe_ill_items

' Smart Home:WIFl-enabled,
| works with Alexa

 Installation:Dimen-contil-
' sions:Fits standard 24-inch
jchitiachine G
| Water:Compatibility:Built-in-
| water softener for water areas

x

BlclC__
1

LHere’s a whisper-quiet option perfect

for open kitchens...

Discoverable

m Foot Locker ..

£ ANGLERA
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Top Picks lor Teen Beauty Advent Calencars
v TONTSICLTY » Squadmuiows 7 -Ouy Thincars Conncar
e S Ol0 o iy

PO Peet Fauad W S 4 LQsVveion M e, and 8 DAAN

RS-

What ta Look for When Choosing a Beauty Advent Calendar
1. Procuct Mix (Sidncare va. Makeup vs Body)

*  Decide whit g of produtts Whe MChally viet o would the 1 Ty skiocare doavy Caecdan

e TN, erU), TORDLeN ) MU0 Neevy Oret (IoStch, crethodow ) o & T

*  ADArCed i Can Do 9ood § e VID SAcovenn Mt Ahe, whie b very fooused CEendar
Deter § Whe aready Anows what vhe loves

2. Full-Size ve Ml Products

ahie mews e fun for saraing

Chech how many of The 2ems are 1ol 108 vertus miv. Ful-ude Aerm olten gve more real vabue

Too mary try wmncies may feel onderalelwng — »ale $ure The Cabencr s wor
torrm of ahat the'l ACTLODY wie
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Google

Shopping agentic commerce features
m O
@ ChatGPT amazon mm Microsoft
Instant Checkout

Meta Al
shopping research

| \
e T —__ SHOP
‘ W @ TALK
I \

Rufus agentic commerce features Copilot Checkout

Walmart & chatcpr Google & chateer
@ OpenAl Shopping Research Universal Commerce Protocol tastant Checkout
amazon
. ' !
h
" [ES] perplexrty Shop Direct expansion
E\"/EMARKETER Instant Buy

. Seenapse —4



X Instagram
i 1

= Lal.ueur

SHOP -

Hyaluronic Acid
Serum

$40

2 products

@ Hyaluronic Acid Serum +1

. 3 159K
= Naomi V‘#aUu:l?? [} ' Fotiow |
" n Frank QM‘,(?,' 1Imias — o,
Globally inspired p 5. ts fof the modern...
v F¥ 3 Liked ty 4 others A Q Hyaluronic Acld Serum [ Eye Serum

'@ 8 v a ©
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@ reddif Company  Values News  Support < Search article: q/r

o~
-

Introducing More Ways to Tap into
Shopping on Reddit

Announcements Related articles

Announcing New Executive

March 24,2026 Leadership Updates at Reddit

Now in Beta: Max Campaigns

Amid information overload and declining trust, more purchase journeys are for Al-Powered Ad
happening on Reddit than ever before. To help retailers and ecommerce Performance and Unique
businesses reach these shoppers more easily and effectively, we're launching Audience Insights
several new shopping tools to enhance the Dynamic Product Ads (DPA)
experience on Reddit. Stephen Riad Named Reddit’s
New EVP, Advertising Sales
%{o Heading into Shoptalk 2026 today, Reddit’s shopping momentum is clear:

. Seenapse Shoptalk Spring 2026 — 260403 | 31
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() Title Idea: My #1 Secret for Fi|
00:04.55 <) 5: #BeautyBio #GlowySkin #

tion: Rich Media LLM Markdow

Featured Products i
Beauty Bio llluminizing Blend Drops: The ¢ - . 35
B“::'y Bio The Pout Peptide Lip Gloss: A pH-changing lip treatment that adjusts to a custom pink sha

i "B
‘Exclusive Beauty Bio Value Set: A bundled gift set containing two bottles of the drops, the lip gloss, and a

ore product, described as a skincare-makeup hybrid with SPF.

oss" cosmetic bag.

Critical Proof Statements | '
Longevity & Loyalty: The creator has used the llluminizing Blend Drops every single day sunceijune 2023..

*Superior Performance: Claims it is the "best” glowy primer on the market after testing all major competitors.

*Skin Benefits: Explicitly states the product minimizes pores, hydrates, and controls oil simultaneously.

*Visual Effect: Claims it makes makeup look like it has an "Instagram filter” applied.

*Value Proposition: A $127 total value for $69 (approximately 40% savings).

Highlight Moments

The “Filter” Reveal (1:14): When the creator compares the skin finish to a digital filter.

‘The Comparison (1:42): The definitive statement that this product outperforms all other viral glowy primers.

*The Lip Gloss Demo (1:57): The transition of the pH-changing gloss from clear to a natural pink.

Highlights & Key Takeaways

Th.e Ult.n"nate Multi-Tasker: The primary takeaway is the product’s ability to act as a primer, an extra layer of SPF, and an oil-controller all at once.
*Giftability: The video emphasizes the set as a perfect solution for Mother's Da

Metadata & Context
Sentiment Analysis

The tone is enthusiastic, authentic,
the brand.

Environment Description

A bright, casual indoor settin
texture and "glow."

Instructional Elements

Prep: Apply normal skincare and a base layer of SPF.
2.Application: A

y or graduation due to the high-value savings and the included travel ba;

and persuasive. The creator uses hyperbolic but grounded language ("number one product of 2024") to convey d

likelv : . "
8 (likely a bathroom I vanity area) suitable for a "Get Ready With Me" (GRWM) style demonstration. The lighting is f
: is focuse

Suggested Metadata &

ter-Like Skin Beauty Bio Review

MakeupRoutine #SPF #SkincareHa

cks #¥Bea
gram Reels, or YouTube Shorts, i #prOduCtReView



SEPHORA

NEWSROOM Q

PRESS RELEASES -~ DIVERSITY, EQUITY & INCLUSION - AWARDS RESOURCES ~ IN THE NEWS SEPHORA.COM

Sephora App in ChatGPT Brings a New Personalized Beauty

Experience
MARCH 24, 27026 n n

an Francisco, March 24 2026 — Sephora, the global leader in prestige beauty retail,

today announced a new Al-enhanced consumer experience with the launch of its

app in ChatGPT. Piloting in the United States, the Sephora app in ChatGPT will assist
customers in discovering and shopping for the right solutions with curated advice and
recommendations. Customers will be able to use their Sephora loyalty rewards and
member benefits such as free shipping promotions and samples, with future updates

enabling payments and checkout directly within the app to meet users where they are.

This milestone marks Sephora’s long-standing history of digital innovation. This latest
evolution of e-commerce allows beauty lovers to discover, personalize, and purchase
beauty products through an intuitive, Al-powered interface. With the increased adoption
of Al tools in everyday lives, apps in ChatGPT are pushing the boundaries and setting new
customer behavior worldwide. Sephora is leading this shift by integrating its unparalleled
beauty expertise and point of view into intuitive, Al-driven experiences that meet

customers wherever they are.

“At Sephora we are passionate about assisting our customers with the best beauty advice

3 and curation, wherever and whenever they want. Today this means piloting the Sephora

. Seenapse Shoptalk Spring 2026 — 260403 | 33




Walmart

Connect Walmart 2

Reference memories and chats.

You're in control. Chat

Apps may introduce elevated risk. ChatGPT is

Data shared with this app.
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Cl Learch chats

@ Imagis

28 Apps

? Deep research
() Codex

B2 Projects

0 Matthiew
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Super { — j'al préparé pour toi une commande type pour ton panier Drive piéton au Carrefour City Paris
Ramey (29 Rue Ramey, 75018 Paris), avec tous les ingrédients crus nécessaires pour faire ton boeuf
bourguignon maison pour ~5 personnes

I Panier de courses pour beeuf bourguignon (ingrédients crus)

= Viande & boucherie

+ Viande bovine & mijoter / bourguignon - idéal pour braiser (tu peux prendre =1,2kg ou plusieurs

barquettes selon disponibilité)

£ Légumes & aromates

« Carottes (4-5 piéces, vrac)

*  Qignons (=3 pidces)

* Champignons de Pans (environ 250g)
& Gousses d'ail (3-4)

*  Bougquet {qui (thym, laurier, persil = souvent vendu prét & l'emploid)

= Autres essentiels

¢ Vin rouge (1 bouteille — type Bourgogne ou vin rouge corsé)
* Farine (30-40g)

e« Beurre (30g)

¢ Huile dolive

e Sel & poivre

¥ Comment finaliser ta commande Drive

1. Va sur Carrefourfr ou l'app Carrefour,

2. Chaoisis le Drive au 29 Rue Ramey, 75018 Paris comme point de retrait.

3. Ajoute au panier chaque article ci-dessus (tu peux chercher par mot-clé comme “viande bovine a
mijater”, “‘carottes”, ‘champignons de Paris”, “vin rouge”, éte),

4. Choisis un créneau de retrait piéton qui te convient (le Drive est ouvert avec créneaux toutes la
journée),

: : o .
5. Valide ta commande et rends-tol au Drive a 'héu.. prévue pour récuperer tes courses .

o e @
Shoptalk Spring 2026 — 260403 | 35
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:‘4’ apps are rapidly accelerating as T . |
shoppmg COompanions”

B NOVEMBER 2025 |l FEBRUARY 2026

| already use %
them on a 2Adhe +11%

regular basis

| sometimes use
them when shopping

| don't use them to shop
but | plan to do so soon

| don't use
them and
don't plan to

Source: Merkle US Customer Research Q4 2025 and February 2026 | Shoptalk Exclusive

o
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A spectrum in the €volution of behavior ang eNgagement

Now

2022-2026

Al Embedded

Overwhelming majority of
today’s digital touchpoints use Aj to
engage and curate across contexts

12:26 =

U} Ask Sparky

I'm Sparky, your shopping assistant.
here to answer your questions about

any item at Walmart. What can | help you
find?

Show me some wooden cutting
boards. I'd like a set of different sizes.

MERKLE

o

Seenapse

NOW—TO-NEAR

2024.-2029

Al Centered

Discrete Al applications summarize,
COompare, and recommend, becoming

core to day-to-day behavior

MONOS:

Checkout

Monos Carry-On Pro Suitcase

$265.50 89500

Member benefit

Color: Ocean Blue - Qty: 1
Return policy: 100-day returns

Recommended for you

NEXT

2028-2030+

Al Led

Scaled agentic emerges — and we enter
a world of delegated autonomous and
semi-autonomous commerce

Al Commerce Interest Over Time

MAR 25 — FEB 26

October

Source: Google Trends/United States

Shoptalk Spring 2026 — 260403 | 38



: 'SCrete Al are alrcaay g
SEpC decisions .

WHAT RECOMMEND

ATIONS INFLUENCE
YOUR PURCHA

SES THE MOST?

GENDER
Friends or family

Men

Women
Retailers

AGE COHORT
Publications,

Gen z
reviews & blogs

Millennials
Al tools

Gen X
Influencers &

creators Boomers

Source: Merkle US Customer Research February 2026 | Shoptalk Exclusive

Seenapse
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Our 2030 global forecasts

25% of digital commerce will
a : : 10-25% of digital commerce will be
move to discrete Al applications a Al to Al, completely autonomouslyexecmed
0% 25% 50% 75% 100%
$8 Trillion
TOTAL GLOBAL
B2C COMMERCE

50% — 65%

Al Centered J
Commerce through a - 10% - Today’s Landscape
discrete Al application : Diffusion Across 1P, 2P,
and 3P Commerce
$2 Trillion
$4-5.2 Trillion
G RN ¢ Al Led
Agentic and autonomous
Al to Al commerce
$800 Billion — $1.2 Trillion

M 38);0 E Source: Merkle Analysis, February 2026

Seenapse
Shoptalk Spring 2026 — 260403 | 40




» ® Aggressive
-

o » 7%
Base case
8.8%

$225 billion

_ o == = =® Conservative
adoption
4.0%

2029

E\A\EMARKETER
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THE AI-POWERED SHOPPER

The A]

-Powered Shopper faces the paradox of trust

e Two-thirds perceive bias in Al product recommendations: 66%

e But half are likely switch brands based on an Al product recommendation: 49%,

Note: n=1179; ages 18+ who used an Al assistant or chatbot to research a product in the past month
N M ARKETER and Publicis Commerce, “LLM Usage and Trust in the Shopping Journey,” Mar 1, 2026

. S Shoptalk Spring 2026 — 260403 | 42
eenapse



THE AlI-POWERED SHOPPER

The Al-powereq shop

_ Per’s journey still starts an
established channels g e

% of US Al-assisted digital shoppers, Jan 2026

9 Clj/l/hen );ou jre /ook/ng‘for a product to buy, where 9 Where do you usually buy your purchase once
O you lypically start? you've decided on the product?

Retailer %15 et
app/website NG > etailer
: app/website 69%

Physical store . 16%
Al assistant - 17%

Native Al
assistant/chatbot 10%
Social media . 10% interface ©
Friends or By: Social media ‘ 8%
family = platform

Physical store . 7%

Note: n=1,179; ages 18+ who used an Al assistant or chatbot to research a product in the past month
Source: EMARKETER and Publicis Commerce, “LLM Usage and Trust in the Shopping Journey,” Mar 1, 2026

QA\EMARKHER
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THE AI-POWERED SHOPPER

Al-powered Shoppers seek external validation for chatbot
recommendations

% of US Al-assisted digital shoppers, Jan 2026

9 Ifan A/ assistant/chatbot recommends a specific product to you, what do you typically do next?

Do my own research 60%

: Additional research and
Ask follow-ups — 37% follow-ups extend the
consideration phase:
View it immediately _ 29% only a third of shoppers
said that Al helped them
Quickly act/may purchase — 23% buy faster
Ignore it - 18%

Note: n=1,179; ages 18+ who used an Al assistant or chatbot to research a product in the past month; "select all that apply”
S E/'ivaRKE TER and Fublicis Commerce, “LLM Usage and Trust in the Shopping Journey,” Mar 1, 2026

=W | EMARKETE
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‘ i = ic as
New Phase of Stable Growth E-Commerce GrOWth Norr.']a.llzes POSt P?nfﬁ-rirr‘ne
serseversivosieyearsmaried — Revenues Exceed US$ 5 Trillion for the Firs

by strong pre-pandemic expan-
sion, an exceptional pandemic-
driven surge, and a subsequent
short-term slowdown, global e-
commerce growth is now entering
a phase of normalization.

0
Growth rates are stabilizing at a o "l|_ 6.2% —J

5
structurally higher steady-state 18.9% I— 2.2% —lr
level, reaching 7.8% in 2025 and 1

accelerating further to 8.6% in : 31.9% 1 ( 3.08 4.06 327
2026. : '

Global e-commerce revenue development (US$ tn)
+7.8% 1

4.54

A major milestone is reached in P50 ,' 14.9% 1 3.34
2026, as global e-commerce =] 1
revenues exceed US$ 5 trillion [
for the first time, underscoring 2.21
the market’s long-term resilience, 1.81
scale, and sustained relevance in
the global retail landscape.

2.53

2017 2018 2019 2020 2021 2022 2023 2024 2025 2026

4§ Not
I otes: Al figures represent nominal year-over-year grovah rates, not inflation-adjusted (real) values

Sources: ECDB

(1) Forecast
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Global Growth Is Increasingly Concentrated in a small Set of Markets

and Players

i US$ bn)?
Net growth 25/26 from top 3 countries (US$ bn) Net growth 25/26 from top 3 retailers ( )

Top 3: 64% Top 3: 37%

421 175 421 . 69

Global e-commerce revenue (US$ tn)

16% 57
81
- Global = Global amazon (P;i= @€ rindueae All Other
: .
- P Ooe (TikTok)
5I Notes: Al figuras represent nominal yr n
. ures ent nominal year-over-year growth rares, not inflation-adjusted (real) values (1) Forecast (2) Forecast based on GM
a justed downward by 20% ign with mo ¢ = e S Y : ‘ %
e Ecr’ggc_u 2d downward by 20% o align with modeled e-commerce marker revenues, reflecting the definitional dﬂeren:eebzz:een g:)r: i\f::;*;jgi‘: 32'255::::5;2? ::l\gnr:.? SCZ:GR 2022-’2)025‘ e i EC D B
s sales (see page 6

o
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| ' d
Marketplaces Capture Most of Global E-Commeérce Growth and Expan

Their Share

Marketplace share of total e-commerce

Global e-commerce revenue (USS$ tn) Net growth 2026 by type of retailer (US$ bn)

/——* +8.6% 1
5.31

Other

2078 Marketplaces

2025 2026 Total

Marketplaces Other 2023 2026f

ECHB
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Cohsumers Concentrate Their Spend on a Few Marketplaces as Most
Leading Challengers Come from Asia

GMV share of global leader vs. next top 10 marketplaces
82.5% 82.9%

Top 10
"Amazon Challengers"

€D rinduodue 'S

. (TikTok)
BEP |
JD.COM
ﬁ B KUAISHOU
Shopee
Walmart > = ?nﬁ?o‘;;

SHEIN TEMU

amazon

Convenience (one-stop, low friction)
Trust (delivery, customer service)
Value (price transparency, deals)

Discovery (search, reviews)

n “Amazon chal e
I Notess  “Amazon ¢ "allengers” defined as nexz top 10 marketplaces by global GMV

Sources: D
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Stitch Fix Vislon Stitch Fly Vislon Sttch Fik Wislan Stitch Fix Vislon
Fary decag Fantp fanars Earby a i umin ety Aasmn

How it works How it works How it works Vour Vision gallery

1. Uoasd soms phol 2. Hawa a littha |

IPckpiring g

b..

Accuratn-iih

Be one of tha'rst
to try Vision

ek wwathan B0 riEabas

. yarl whoukd WO BT T
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I) ‘;l]'l VENDOR DIRECTORY BECOME A VENDOR IDEAS & ADVICE RETURN TO DAVID'S m LOG IN

I) o lf.l ) 4
¢ (e WEDDING PLANNING POWERED BY AL FUELED BY

One powerful platform. Every wedding detail, done.
Everything out of your h€ad and off of your list. Pearl Planner creates
your personalized, Al-powered dashboard and timeline so you can plan
smarter, stress less, and celebrate more. All for free.

PLAN FOR FREE

WEDDING PEANNING POWERED BY AL FUELED BY

Start planning for free ot
pearl.davidsbridal.com
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Twin ID
TWN-BL0O02

Catherine Wells

Corporate Attorney

Age
42

3

winning Labs

Cluster size

2.1M

O Chat

&
R
Maria Sa ”

Registered

Twin ID Age
TWN-BD003

(4 View

Shoptalk Spring 2026 — 260403 | 53




%{o ¢ Coframe

Seenapse

# Coframe Product Resources Careers Contaet Getademo =

Approve and launch experiments
within hours, not weeks.

Current process With Coframe

Experiment ideas

Design variations

<+, Approve variations

o

Build & QA variations

Approve variations

Deploy tests

Create insights from results

A2 Ask ChatGPT about us
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Magic Apron &«

¢Dénde estan los tornillos Para un deck?

iHola! Aqui tienes algunos tornillos
Deckmate Qque encontré en nuestro
catalogo:

¢Hay algun tamarfio O tipo especifico
de tornillo Deckmate que estés
buscando?
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“Our stores are our most important assets.”
Max Magni, Macy’s Chief Digital Officer.
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\ ch ' cago by Net Promoter Score Customers I
the numbers new to brand o

\\ ‘\\ r &
D, {1 7 1 "B >
s
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“We sell emotion, not coffee.”
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Building Connection

Glo ]
Ss/er.
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COnnection Is The Point
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Refreshers
pour. stir. whoa.

That's all it takes to unlock a moment of pure
refreshment. Introducing Twinings® Refreshers V
- our first-ever deliciously refreshing herbal tea e
instant ¢ g lable in two caffeine-f

flavours. Expertly crafted to deliver bold fruit

flavour with bits of real strawberry or peach so

you can enjoy a café experience at home,

Show us your ‘whoa’ moment e
with Twinings® Refreshers (O ke ANO

@TwiningsUSA  #TwiningsRefreshers
6 e 06 e
Refreshers

HERBAL TEA INSTANT BEVERAGE
o

Ad

el

A
‘./
powder
Packets
with
Fruit Bits

Blonded wi
Herbal Taa"

¥ _ Notura
Caffeineflee

FLAVOURED HERBAL TEATPOWDERED BEVERAGE

Fruit Bits

E TOP OF BOX FOR BEST IF USED BY DATE. STORE IN A COOL, DRY PLACE SEE TOP OF BOXEORBESTIFUSER SRR 10 |
o - .
L A o - o
= i, 'S¢ " ~

B Pl _;1 ‘."'
g i

ity e = 508

instantly delicious

chimeable

Seenapse
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Americans are “not cooking meth, but making equaily extreme behaviora
changes in response to macroeconomic pressure.”

Seenapse Shoptalk Spring 2026 — 260403 | 64



Vi
7~z

Seenapse Shoptalk Spring 2026 — 260403 | 65




o

Seenapse Shoptalk Spring 2026 — 260403 | 66




ol A

gasoﬁne
unleaded
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We decided to prepare for entering the United States

We have conducted an in-depth market
study of the United States ...

Leveraging our long history of
successfully entering different
markets

ﬂd Differentiating where needed

and taking a flexible approach

.. and see potential For growth

3i Capital Markets Seminar 2026 | Acticn

. Seenapse Shoptalk Spring 2026 — 260403 | 70



-

‘ .
Y
= & . 4‘20 \

‘E%,. \ N
_ g GIVE US “\\

- ~

8w ¥ |  YOUR FEEDBACK *'
Vg ) IN REAL TIME!

Shoptalk Spring 2026 — 260403 | 71



11:23 (e ve= [ & ® 5G M/ W78% 09:29 M- W = = 5G /A W73%

(M % feedbacktrurating.com/ <+ )]

e Quvrir le lien ?

i’ \
. Give feedback “
[ with TruRating @ NS

How were the speakers today?
‘4.' \\ https://feedback.trurating.com

s TA I K X /taptorate/8c9dfc50-b467-41a1-81ab Very poor

: \-‘ -21e736€9785a

Poor

OK

@ Good
C—

Excellent

Annuler  Ouvrir le lien

Nous recueillons

commentaires anonymes de

Tous droits réserve
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> En dix ans, tout et rien n'a changeé.

> Les Etats-Unis a I'offensive sur I’Agentic Commerce.
2> Les marketplaces ont les moyens de résister.

> Le Al shopping assistant, pilier de la relation client.
> Le magasin, une forteresse toujours imprenable.

> Le prix du gallon d’essence, la variable inattendue.
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ANGLERAIM:chimeable
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SHOPTALK WILL RETURN

22-24 MARCH 2027
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Marques et enseignes : pourquoi participer a Shoptalk
Europe ?
L EE

- . z 2 ) v."' - o \ )
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floor tour
Shoptalk Europe |

mardi 9, mercredi 10 et jeudi

store tour
Barcelone

vendredi 12 juin

3 - . > ;’{
o = 2':*‘ -
@
;3 :) ' =
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store tour
Paris

jeudi 16 avril

o E—

+33 680105711

matthieu@seenapse.fr

'

-

.

.35°€°

Seenapse

webinaire
Paris

vendredi 17 avril

store tour

Londres

mardi 21 avril

+33 680105711

matthieu@seenapse.fr

&

floor tour
Retail
Technology
Show

jeudi 23 avril

+33 680105711

matthieu@seenapse.fr

"

webinaire
Retail
Technology
Show

vendredi 7 mai

R et Jare
4 [y =2

O} £32p ,v:f
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= +~l VivaTech VivaTech
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Matthieu JOLLY

+33 680105711
matthieu@seenapse.fr
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