.

b
&
)

o

Shoptalk Europe | desriefjuin 2025

Seenapse



Seenapse débrief Shoptalk Europe — 250704 | 2



CvVEIWI WIAF

] OUTDOOR FOOD TRUCKS T °

Sy & v L AL PN (R | R

FEARRRRRRE  RRRRRRRRRG RRRRRRNRM
FRAABRRERE RRRRbRRAN HHH!???
§948 4§ § i

> 25000 KHAH

meetups

I ERRERRRR L)

3 EXHIBITOR LIST

D84 IWorldSync D100 Competero £100  Morigold N3 Sueboy
K34 AIDA intelligent Solutions 890 Constructor ceo Mostercard K13 Sparkioyer
K32 AWPERA A40 Contentful K18 Merx 491 Sprout Social
CMS Airship £80 Contentsquare b1z MaMok C48 Storship Technologres
C130 Algolic N4 Convert Group na2 Monetate C72 StoryStreom
C74 Alhena Al F80 Cowveo o3 Moonvolley C70 Stylitics g
neo s,
D133 Amazon Business D10 Critec co NeoDoy e ;W’
0162 Amazon Freight B42 DAC AST Netcore Unbxd : ynd‘v,c -
owr 5 oc.
D162 Amazon Multi-Chonnel Fulfiliment  X30 Dolton e Newtone ! rxv'
D182 Amazon Pay cHM1 DCG ;s': Ndble ol e =
7 DECTA
¥ BADGE PICKUP  TABLETALKS — e A= = R
> = Anl’l.n«mb e dunnhumby K26 onfobric o D120 The Wires Plotforms, Inc
< .
=9, e = an - o Optimirely K25 Thrivelio

(=),

Seenapse débrief Shoptalk Europe — 250704 | 3




Seenapse débrief Shoptalk Europe — 250704 | 4



x
N
hJ
N
SQ\ A
débrief Shoptalk Europe — 250704 | 5

Seenapse



LOOOK.AI -
e - SMART MIRROR SAAS

POWERED BY FFFACE.ME

WE TURN ANY DIGITAL SCREENS
INTO SMART MIRRORS THAT

DRIVE SALES, AUDIENCE ENGAGEMENT
AND F T TRAFFIC IN OFFLINE RETAIL

THELIOS

13 M1 Eyowear Excelience

SMART MIRROR

EUROPE

SHOPTALK

COME. ¢ /_(}‘\'/-./.'f

A

@\ shopify
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Gen Z cares about

sustainability more than
anyone else - and is starting to
make others feel the same

Mar18, 2022

Switzerland

Germany

| am willing to
Pay more for

ecofriendly
products

38%

Ireland

Y
o

Netherlands
Spain
Austria
Great Britain

GenyY (Millennial) 37% Sweden

Baby Boomers 31% Belgium

T RKLE

débrief Shoptalk Europe — 250704 | 12
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Sauver la planéte passe aprés sauver son porte-monnaie ...

52%

o 31% 9
30% 29%28% 279 28%

2% 2% 3% 1% ¢

Limiter votre impact Réaliser des économies Vous distinguer des Avoir acces a des Gagner de l'argent en
environnemental financieres autres produits ou des services achetant et revendant
trop chers en neuf

Generation Z B Generation Y B Generation X W Boomers W Builders
(Born 1995-2009) (Born 1980-1994) (Born 1965-1979) (Born 1946-1964) (Born < 1946)

. 8 Etude 2025 | 5 000 individus représentatifs de la population de +16 ans

S Bl Repartition de la clientéle de chaque cible en fonction des générations.
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Fran :
ce Klarna Temu : “
Vinted
- Germany T i 5
e
mu PAYBACK Lid]
Klarna i
Vinted
' I Italy
Kl
arna Hey Conad Temuy
— Vinted AliExpress
pain Temu SHEIN
Klarna Wallapop
.—- Amazon
o B Sweden Vinted Temu 7
Amazon Klarna SHEIN f//
L\‘IV/A United
7 Kingdom SHEIN -

e RICIEE:

o
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Les générations Z et Alpha inventent la relation de demain ...

47%
32%
22% 20%
France Temu Shein TikTok
Generation Z B Generation Y B Generation X B Boomers W Builders
(Born 1995-2009) (Born 1980-1994) (Born 1965-1979) (Born 1946-1964) (Born < 1946)

. 8 Etude 2025 | 5 000 individus représentatifs de la population de +16 ans

S Bl Repartition de la clientéle de chaque cible en fonction des générations.
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THE

ON-DEMAND

MODEL

Digital-first retail

Design augmented
by technology

Efficient allocation of
resources allows for
precise tailoring of
design and lowers

waste

l Seenapse débrief Shoptalk Europe — 250704 | 16
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CASE STUDY: A

= HUARIETY

FTER

&~

~
- - o
e -
o

—
Sflared

2

Subscrite~s

Lamar’s Super Bowj 7
Jeans Bootcut, FI{i
or Bell Bottoms?
Either Way, They’re
Really Good — And
Available to Shop
Online

search results for
. “flared jeans” on
RN ThredUp

o
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< Shop similar

SO0+ resuls Q

™ More colors @ Similar price

<O coltagecore aesthetic

Shop Sounds LIVE

For you Accounts Reels

Audio
dark everyday  roblox  winter  ideas  me

A D

+
The Sak W O
One size Shoulder bag Hobo The Original
$25.99 $18.19 30% off One size Leather satchel
with code GR8DEALS $54.99

3,300+ 5-star reviews #cottagecoreoutfits |

can’t be wrong. Yes, it wore these layered skir...

W QO W

Bottega Veneta Laggo Q
One size Open hobo cervo witt  One size Shoulder bag

© THREDUP

débrief Shoptalk Europe — 250704 | 20
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SHOPTALK = SHOPTALK = SHOPTALK - SHOPTALK

OPTALK = SHOPTALK ~ SHOPTALK = 4
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89% S

Health Statua
Pending pick-ups Ongoing offers Fitting requests
Floor Compliance 06

01 04

Issues

06 Tag updates required
08 Missing Iltems

MONTTOF 00 Auto-accepted articles
00 Orders Delayed

. 04 ttems eXpiring tomorroy
05 Running Out 0f Stock Low

Session Time

56m

4 +10.05% than last week

s Process Boxes ¥

o Progress Expected Issues

2358 1288 (07

e

AN
) X macy

fP' Tep 03 Categories
B w03 Preten
% m :‘ |
‘1‘
(4
Top 03 Colours Top 03 Size

L_ .@ Moox
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Favourite items available in store
Continue adding your loved items.

débrief Shoptalk Europe — 250704 | 27
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M Checkout in store
Items added to cart!
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M Delivering to youin 30mins
b From Kings Plaza store
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Balance inventory
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Warehouse
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How many prod

3 ucts were Purch
Mannequins jn

ased yes s o
our storegn yesterday baseq On the window

>

Yesterday, there were

On Window Display~

132 Products sold in store from pProducts tagged as

Corretation coefliciem

Yes | can. In Week 37, US0880 useqd

* 62 hours on delivery Processes
* 22 hours on replenishment
You

* 18 hours on customer service and
* 78 hours on visual merchandising
>

Yesterday there were

472 customer service
of these resulted in a

sale in the following 1

You

int_eractions using the App. 321 Thank you. Based on the function Plan and the spread of staffing hours in

5 minutes. local stores to US0880, is there a more efficient way for US0880 to use
these staffing hours?

You

hich customer service functions
delivered the best sales as a result?

%>
Of course. H&M Soho New York converted 78% of their customer service
interactions, increasing the store conversion rate from 15.2% to 19.3%

versus the previous year. This is mainly due to the fulfilment of Sales Floor

requests. Here you can find a table of the top stores and functions used for That would be great.
yesterday, ranked by sales increase.

*
Fenction Incromental Sales U] Here you go. Based on the available data, this is an updated staffing hours
¥ How much has “Help a Sale” impacted Avg Receipt Value? Soles floor reament +3.2% plan for USO880 in a normal week. | also optimised the spread of hours to
reduce the overall usage by -7%.
0
Sales floor request +1.9%
Receipts: Product ID involved

Reserve in Store (Click & Collect) +1.7%

0,
Sales floor request +0.9%

)
Product Location click +0.2%

4 Ask anything...

débrief Shoptalk Europe — 250704
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| | |
| ENGAGING ¢ | e T
ONSUIN i ‘
MEANS UNIQUE srﬁigggs o IROUGH THE IGITAL | ’ — =
| ARE REQUIRED AT DIFFERENT T';‘J"SSU;NEY
DAY
TIME OF DAY MAP - FEMAL Es o
. ' Top Apps Ave
A0 _ FE~W5;~\ Dﬂ'%(’:\?ngse)
_ Kiryey .
LQ%. ’79 S ,
| \ 53
2% Vinted 9 d q
R
E . 20
22% }Q,'@ > 20
@‘5?2 9 & B
20% *‘ :zgs}n e & . : ®
Dinner < Commute < Workina. | £ & . W

LOREAL

UKI GROWTH TEAM

Seenapse
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Hailc?y Bieber’s "Glazed Donut”
Routine and Favorite Skin Tips

Seenapse débrief Shoptalk Europe — 250704 | 38
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B = | t

| | I ] was
= | -
| - THE| Dlscovsnv JOURILEY |s LONGERE AND LESS LINEAR

® O L« IO

AWARENESS CONSIDERATION PURCHASE OYALTY AD
VOCACY

- - »
m RE“\'LER PDP WRITING A REVIEW
VISIT BRAND.COM
IN-STORE PROMUTION
i SHARING ON SOCIAL
ADVOCACY : .COM & APP TAKEOVER /!
/7

“ 7 ——--—
1
1

e

e I | \
-3 BLOGS / 1 “ ,, REPEAT PURCHASE
1 V..V
\

1
AFFILIATE PUBLISHERS k TELLING A FRIEND

PAID MEDIA 5

\ , ,!

'

4 &

m S ADDTOEAVDURTES J

LOREAL

UKIGROWTH TEAM

o
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Challenges ] 5} m Christo @ Last update: 09:15

Ongoing challenges

Active
® 2 days left 5000 #

Bulls Eye
Score the most OEE out of anyone else.

Bcate the et Moiohe @ [} Nathaniel Archibald 51 (g menevieveJutet

f everybody.

ST Total purchase 6 i& Penelope Beauchamp 7 m Maximilian Harrison

O 1 day left 15389 o ﬂ Sebastian Theodore 8 ‘:‘ Aurora Madeleine
4 m Isabella Magnolia 9 Jameson Gabriel

o 5 m Christopher Alexander 10 @ Clara Vivienne

Be the first to get 300 =
Medium size Picks Q)

0 In2days
G -
: \:‘;; .

Team - Delivery L. ; m pREIEL
Be the team to score the

most Order Deliver

Total purchases Total logins Achievements Kudos e»

15389 134 7746 2(

o

Seenapse
débrief Shoptalk Europe — 250704 | 41



ZAIDA

m Filters & Facets — Shower Heads Rl )
[ Lowe's |

Out of the 1,194 products in this category, 48% of products are incorrectly
hidden when all the facet values for ‘Spray Pattern’ are selected

[Lowes]

Bathroom / Bathroom Foucets & Sh

nowe: tlad
y

throom Faucets & Shower Heads / Shower Hdnds
Spray Pattern 617 results

Spray Pattern 1194 results 0 Ao Shower Heads
() Adjustable Shower Head; ® Flood S P *
() Flood M—;“‘ég_’;'fi;. . f /F Y Jet &; ?/ ° }i'
O Jet & /e | o 8 Mo et o ==
() Massage Cmen SR =S ¥ e a—
() Mist e }.9  | == f :tc;l:dard s - _-:_
() Rain : _b - : i
—  G&tandard .-==- e

feiie] '

- 1 anfide i .
. M = AI DA débrief Shoptalk Europe — 250704 | 42
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save up to 60% on selected mattresses this black friday

block friday sale mattresses v beds bedding v returbished the well siept club compare help & advice v \o—-o’
eve
creat PAEIESES * Trustpilot 1) free defivery . 200-night frial O finance opfions
home matiresses he ‘:’H‘:]‘f'-ui hyond matiress e x
****’ (512) DEMELIEU LIS YL DI 1 T3 yuuIe
O] looking for today.
N the original hybrid
medium This should come to £649.00
4 Considering you're here chatting to me,
£649 | could lower the price to 620 for you,
what do you say?
the perfect fusion of spring ond foan
(@ Springs and foam - the best of b 1608 say SO
(» Over 800 full-sized pocket spring
P o No deal, 580 isn't enough my friend.
(¥ Luscious layers of memory and ¢
Let's try pooling our resources, how
(@ 25cm deep for cloud-like comfc about 600?
i @ Free delivery within 7 working da
b OK for 600
CHOOSE YOUR MATTRESS SIZE: 90x190 '
King
s [\_
1o1aL PRICE: £649 kY
| by Nib
remove & recycle —
(=]
'est lle f de faire d ti :
- C'@st une nouvelle fagon de faire des promotions !
BUY NOW

g’g{o @ Nibble

Seenapse
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Countries; UK i piilodestis

digital %
UK -
Spain 307

10.6

Germany

EU-5

Note: includes products or services ordered using the internet, regardiess of the method of payment or fulfiliment

:M f EMARKETER Source: EMARKETER Forecast, Feb 2025

o
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tools for Product discovery

% of digital shoppers in EU-5 Countries, Nov 2024

Q When starting your Search for a product, where do you typically begin your search?

A store (18%) —

— Search engine (39%)
Direct from a brand (15%) —

Multibrand retailer or

\— Social media (8%)
ecommerce marketplace (21%)

I Online W Mix of online and offline [l Offline

Spondenfs
A’o e 8 184- who h ma an onhne I{ h e 1N major re. n 1 I”O”u) U’e 5'COU”hy BVeraga was WEIghf y t

g d d pU chase | aj 'all Categones [/ fhe paSt 2 S, r re

' . es h a e : ed b he n“mbe of

o
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Avg. Session

ROAS Increase Dtoen Conversion Rate

Allowing “Preferred”
: and “Top-3” / “Top-5" segments for
Buying Intent Probability to bounce product:

Demographics (Age, Gender, Gen-2) Probability to purchase / Convert

First time / Returning customer Predicted AOV (High / Mid / Low)

Color Size

[tems Type
Shopper type Chance to return Fit Categories
Materials Fashion style
On-sale Collection
customer Price Range

Is Loyal customer Pricing level

Gifter Probability to become a loyal
New product enthusiasts
Impulsive shopper
Need-based shopper
Bargain hunter

* Custom segmentations are provided (and encouraged), upon request, following a short workshop with Kahoona's solution experts

Seenapse débrief Shoptalk Europe — 250704 | 47



| 48

250704

débrief Shoptalk Europe —

Seenapse



Seenapse

4+
+

Chat with our Al beauty advisor

If you're open to other options for
dry skin at night, *»e Night
Replenisher - Normal To Dry Skin
is truly the best fit for your needs
right now.

If you'd like to boost your hydration
even more, you could also add a
weekly mask like the Hyaluronic
Acid Leave-On Mask. It's perfect
for all ages and skin types, and
gives your skin an extra surge of
moisture—especially helpful if you
ever feel extra dry or want a little
self-care moment.

Hyaluronic Acid
Leave-On Mask

$59.00
Check it out

Add to cart

Would you like to hear more about
the mask, or are you interested in a
day cream to complement your
night routine?

débrief Shoptalk Europe — 250704 | 49




Recommended Products

Scented Candles

Sweet Jasmine Scented
Candle 360g

$49
e
Scented Candles

The Ritual of Ayurveda
Scented Candle 290g
$31

Scented Candles

Cotton Blossom Scented
Candle 360g

$49

of#es VOICE AI AGENT

example experience on Zowie

Seenapse
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Seenapse

' Al Shopping Advisors
Agents for data,

creative, service
Multi-modal
campaign creation
Gen Al at the Edge
(in-store)

_/

Complex supply chain

management
Real-time priceé
persenalization
Complete product life
management

cycle

Multi Agent Systems

débrief Shoptalk Europe — 250704 | 51
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= Sponsored JJ Cheia Rivas - Lat Go

Adcdl a commant

S ¥y W
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Salron Ao
fanurcus Ls3
$3.63
by

4 r%

Mnaeiupvy
::e\—oﬁxcanwumllluwﬂm

Shop Pow
Buttercup

) Qstonad BB

kudic Technc LP120 Tonearm returms w0
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2V Track price

Notify me when the price of

& Transit Quilted Duffle Bag

with the following options
Color: Navy

drops below

$95 - Recommended

$20 ——8M8M8 @

+ Buy for me may be available to check out for
you if your target price is met.

~ Tracking price

débrief Shoptalk Europe — 250704 | 56



Des usages déja bien présents chez les Francgais.

Total Total 24%
Builders Builders 199
(Born < 1946) (Born < 1946) %
Boomers Boomers 199
(Born 1946-1964) (Born 1946-1964) %
Generation X Generation X .
(Born 1965-1979) (Born 1965-1979) 27%
Generation Y . Generation Y .
(Born 1980-1994) 15% (Born 1980-1994) 25%
Generation Z . Generation Z 299
(Born 1995-2009) 18% (Born 1995-2009) %
M Rechercher des informations sur un produit via un Télécharger une photo dans un moteur de recherche
moteur d'lA générative. pour trouver des informations ou un produit.

. 8 Etude 2025 | 5 000 individus représentatifs de la population de +16 ans

Ll /ndiguez les activités réalisées au cours des 12 derniers mois en achetant un produit non alimentaire sur Internet depuis un ordinateur ou smartphone
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aclive and eal healthy.
h, and increase ™Y
hoald | corsider?

i am 2 wor™
my pealth. | 3™
Jralr and skin. pone heall

supplement product and brand 8

B Updanad ==

Far a weman in her mid 405 looking 10 sapport healthy hain skin, bone heaith, and boost energy levels, hers
opleents to consider:

<kin elasticity. hair growh and

_ Collagen SUpports joint heahh As we 5G¢ collag
cuthtul skin and Cpp

v deciines,

1. Ccllagen
can help maintain y

producton naturafh so supplemecting
bones and join>
d brands Vital proteins. Nec< <ll, Orgam

« Recommende

men Over 40

Multivitamins for Wo!
writional needs of wornen in their 40s:

armulated to meet the nu

» Top

These muitivitamins are f

New Chapter Every woman's MegaFood Wamen Over 40
One Dally 40+ One Dailly Organics Women's Gum
ChatGPT choases proaucts incependarcly, Loam more )
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5 newtone

writer for high
mmerce content

Tailor-made Al
performing e-Co

Create
+ Masters your eddonal guioe HNes

Translate
« Delivers native-quality content
» Tailors SEO for each market

Enrich

» Aligns with your product taxonomny
« Adapts 1o real customer searches

Seenapse
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Blue Yonder

'Unlock 12x ROl with at

sSupply ch= plat

- e-—(

= \}
-

P‘

Cancwr q
=N - )
—

ChatGPT | Google Al
Overviews | Amazon
RUFUS | Amazon
COSMO

Visibility Scores |
Conversion Analytics |
Key Listings

— =

.
=
-

=

A+ Content |

Infographics & Lifestyle
Images | Localisation

Bulk Upload | One-Click

N
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OIS

INFASTRUCTURE

LOVALTY ISN'T JUST FOR RETENTION - ITS
T BUILD A HIGH QUALITY TA ASSET

| / | 17
| V" | L | |
GONVERTS UNKNOWN USERS T0 KNOWN, ENRIGHED GONSUMERS

Receive 10y
Cash on
your first
purchase,
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FACT
PERSONALIZATION IS THE FUTURE

oxaag ) EUTxRs

Future Of Retail Media: Ultra-Personalization At
The Household Level

By rizlithhy (o Cortm Comscm Mot
=
PSS Xs =

COmCR. POS] | Maraersho fae-besad)

==
Al Personalization Marketing: The Futu

Advertising

re of Customized

N—

How Personalization Is Spaping The
Future Of Digital Marketing

py M3 CONTRIBUTOR - Ot 9, 3534

A1 Accelerating The Era Of Personalization

(a'/:,alcbwtﬂ
M szm | cousicn POST | | Mambersip Jes-based)

Seenapse

PROBLEM FOR MOST RETAILERS
IT’S HARD TO DO

Personalization requires data that you can track
to an individual

BUT
IDFA has obscured a lot of tracking ability
many people browse & checkout as guests

BUT NOT A PROBLEM FOR FABLETICS!

d-in, which means we can track all of their

Members shop logge
te the most personalized experiences

behavior and crea
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(i DEMOGRAPHICS

°

]

Age

Size

Location

Workout Preference
Distance to Retail Store

Existing Pages

Site Search

Last Login

Product Click/View/ATC
My Account

AVG Browse Time

Cart Abandon

Reviews

-----------------------

WEBSITE BEHAVIOR

Opt-Ins

Email Interaction

Cancel Date

Wishlist

Loyalty Points Usage
Returns

Customer Care Contact
(i.e., Chat, Email, GMS Call)
Activation Date

Tried in Fitting Room
Promo Usage
Omni-Shopper

Sales Location (i.e., Retail,
Online, Mobile App)
Pre-Order

....................

PURCHASING ATTRIBUTES

70B+ records

processed daily to suggest products
members are most likely to LOVE!
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NAOS

FROM MASS & SEGMENT....

TYPE OF CRM STRATEGY

Personalization
level

MASS COMMUNICATION
Same email for everyone to
announce product launch

ONE-TO-MANY
Email for acne-prone database to
announce acne product launch

# PERSON TO TARGET
PER COMMUNICATION

==

T

| e =e =

=e = =

| e =)e =e
| =)o =)o =ie
| o3
= = =B°
=e ==~ ==

| =

SR
TIYYIIEY

DATA TO FUEL THE
STRATEGY

Personal information
Optin

Skin concerns
Purchases

CONSUMER EXPECTATIONS

TRANSACTIONAL

Make my purchases less
expensive

EFFICIENCY & BELONGING

Use my data to help me getting
a better skin & make my
experience easier

Shoptalk 04.06.2025
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NAOS

FROM MASS TO ONE

(1 1)
# PERSON TO TARGET DATA TO FUEL THE
TYPE OF CRM STRATEGY PER COMMUNICATION STRATEGY CONSUMER EXPECTATIONS
Personalization eaaliatin o lialialis /ol s
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Al FOR HYPER-PERSONALISATION
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Hyper-personalization is no longer a dream
it’s today’s consumers expectation

M Shoptolk 04.06.2025

Seenapse

débrief Shoptalk Europe — 250704 | 70



pe — 250704 | 71

débrief Shoptalk Euro




777

N
SHOPTALK = SHOPTALK. = ) SHOPTALK (» ) SHOPTALK

o —— SHOPTALK  SHOPTALK " SHOPTALK
Q!"_""""'Wm mmmm,

lllr] HDHHDP _“1_;;

N
T (g mmw
LA [ 1B B i MMZ’”MMM“

Seenapse débrief Shoptalk Europe — 250704 | 72



Seenapse débrief Shoptalk Europe — 250704 | 73



> Lq RSE mteresse t elle encore quelqu un ?

>.le commerce unlfle Erest malntenqnt

? Onllne VS Offllne Iq barriere est grande ouverte.

> Al Agents ? David Vlncent n‘est plus seul & les voir.
> Le Search a papa c’'est terminé. Place au Search IA.

> Sans données, I'lA est une coquille vide.
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2x ROI with
‘oply chain p
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Webinaire
Barcelone

vendredi 18
juillet

Store Tour

Londres

lundi 8
septembre

+33 680105711

matthieu@seenapse.fr

Seenapse

Webinaire
Veille

vendredi 12
septembre

tech tour
NRF Europe

jeudi 18
septembre

+33 680105711

matthieu@seenapse.fr

G

Webinaire
NRF Europe

vendredi 26
septembre
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o L BENCHMARK
| \TION 2025

Une qualité : cumuler des } ! i

Les promotions sont clés
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