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“ GenAI is a game changer”  -  Mandeep Bhatia  |  TAPESTRY
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“AI is enabling a different level of interaction between brands and consumers, as it is driving the next 
level of personalization”  - Maria Reng |  Google
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“I love stores. I believe in stores. They just have to be the right ones.”   - Tony Spring  |  Macy’s
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“Consumers don’t want the endless aisle. They want the best aisle.”   - Tony Spring  |  Macy’s
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• L’IA a et va continuer à transformer la relation client.

• Un parcours client toujours plus fluide.

• L’audience au cœur du commerce de demain.

• Une évolution des business models.
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Matthieu JOLLY
• +33 680105711

• matthieu@seenapse.fr
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